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World Business Forum Milan, the most important Management event in Europe

MiCo Milano Congressi, Milan

For the last  10 
years we have 
created  the best 
management events



10 YEARS THAT BROUGHT PEOPLE TO INTERACT, THINK 
AND RETHINK THE BUSINESS WORLD TOGETHER, AND
THAT INSPIRE THEM TO GO BEYOND.

2008  |  Muhammad Yunus 

2006  |  Madeleine Albright

2012  |  Phillip Kotler
The financial crisis in Europe 
threatens the future existence 
of the Eurozone.

2005  |  Jack Welch

2007  | The launch of the iPhone 
redefines the concept of 
mobility and the way we 
communicate.

2010  | 2004  |  Rudy Giuliani

2011  |  Tony Blair

2004  | Launch of Facebook and the birth of social media.2006  |  Ken Blanchard

2011  | Arab Spring and the way Facebook and Twitter are shaping the political landscape.

2012  |  Nouriel Roubini 2008  |  Francis Ford Coppola 2011  |  Joseph Stiglitz 2011  |  Daniel Goleman

2007  |  Alan Greenspan

2007  |  Colin Powell 2008  |  Jimmy Wales
The BRIC countries set out to 
conquer the world.

2010  | 

2009  |  Bill Clinton 2008  |  Garry Kasparov 2010  |  Paul Krugman

2009  |  Jim Collins 2005  |  William Ury

2010  |  Al Gore2005  |  Henry Kissinger2007  |  Michael Porter 2008  | Global financial crisis reframes capitalism.



 

Sport, inspiration and the meaning 
of success

•  Young starts, setbacks and comebacks: The 
    rollercoaster story of two-decades at the top

•  Mind vs. body: Uniting the two to achieve our highest   
    performance

•  Winning the biggest battle of our lives - the one with 
    our own selves

As a tennis leggend, Agassi was an undisputed leader 
from the early ‘90s to mid-2000s. His story of struggle 
and triumph on and o� the court makes him one of 
today’s most beloved sports stars.

Andre Agassi 

 

Re-imagine your business, 
re-imagine your future   

•  How to innovate and beat the competition 

•  Establishing and fostering an entrepreneurial attitude that 
    leads everyone to excellence

•  Reinventing oneself in times of uncertainty
  

Always seeking excellence, Peters is the undisputed 
management expert and is recognized as one of the 
most prominent thinkers in business today.

Tom Peters
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Andre Agassi
Sport
& Inspiration

Martin Lindstrom
Marketing
& Consumers

Chris Anderson
Global Trends
& Technology

Álex Rovira
People
& Talents

Luke Williams
Innovation

Tom Peters
Leadership 

& Innovation

Susan Cain
Styles of leadership

Kevin Roberts
Branding

 & Leadership

Daniel Pink
Motivation

& Innovation

Mauro Porcini
Design 

& Innovation
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Why we buy today: 
Inside the Consumer’s Mind  

•  Why do we buy? From traditional marketing to 
    neuromarketing

•  Is your brand smashable? How the most successful 
    brands of tomorrow appeal to all senses

•  Marketing in the era of over-communication: The new 
    tools to winning consumer’s attention

Top brand consultant, bestselling author, global reference 
on neuromarketing, and one of TIME’s 100 Most Influential 
People in 2009, Lindstrom understands the biology of 
consumer desire.

Martin Lindstrom

 

How to Harness the Strengths of Introverts 
to Change How We Work , Lead, 
and Innovate   

•  The Quiet revolution: changing the way we work and lead

•  The gifts of introverts: creative and leadership potential

•  The value of solitude and how to capitalize it
  

Corporate Wall Street lawyer turned full-time writer, she 
is the author of the bestseller Quiet: The Power of Introverts 
In a World That Can’t Stop Talking.

Susan Cain

 

The new industrial revolution

•  The Long Tail business model: Tapping into the huge 
    business potential of the niche

•  The free business model: How to thrive in a free 
    business ecosystem

•  The latest trends shaping our world: Weird science, 
    groundbreaking technology, and the future of 
    business

Editor-in-Chief of Wired magazine, Anderson’s vision of 
how business and the economy are transforming in the 
digital age have made him an authority on new business 
trends.

Chris Anderson

 

When the winds of change blow, 
build windmill, not walls

•  The relationship between brands and consumers: The 
    power of the irresistible

•  Going beyond reason: Using emotion to generate enduring 
    loyalty

•  Creativity and leadership – the key to success in an 
    increasingly complex world
  

Roberts is the Global CEO of Saatchi & Saatchi, one of 
the world’s leading creative organizations whose aim is 
to fill the world with Lovemarks – an idea that reinvents 
brands.

Kevin Roberts
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Learning from the usually ignored and 
the not so obvious

•  Transforming opportunity into action: Systematic 
    methods to overcome barriers and execute great ideas

•  How to train your mind to disrupt, and in doing so 
    revolutionize your business

•  Design, engineer and bring to market meaningful  
    products and services

An expert in innovative and disruptive thinking, he is a 
Fellow at Frog Design, one of the world’s most 
influential innovation companies, that cause the Steve 
Jobs interest.

Luke Williams

 

Design Thinker: A Di�erent Breed 
of Innovators 

•  On the meaning of design and the makings of a 
    design thinker

•  Emotional vs functional: How to outgrow competition

•  Articulating design to drive innovation
  

Appointed the first Chief Design O�cer of PepsiCo, Inc. 
in 2012, Porcini is an expert in infusing design thinking 
into an organization’s culture with an innovative, 
consumer-center approach.

Mauro Porcini

 

The crisis, vital for the growth

•  The wealth of the human potential: keys to develop it

•  How to manage talent, engagement and creativity

•  The fullfilment path in every person and how to pass 
    trough

Currently one of Spain’s most influential and widely read 
authors, Rovira is an expert in personal development, 
who teaches at the ESADE business school on People 
and Talent Management.

Álex Rovira

 

Some reverse trend ideas about 
Motivation, Innovation and Leadership

•  How to foster and inspire talent in the workplace

•  Why the old rules of motivation no longer apply

•  The secret to high performance: Satisfying the need to 
    learn and to create

Bestselling author of multiple books, Pink is an 
influential voice on motivation, innovation, and 
creativity in the workplace. He revels in challenging 
conventional thinking.

Daniel Pink
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An Experience that lasts a year

wobi.com

BEFORE THE EVENT

Discover tips and insights 
from the World Business Forum 
speakers. An exciting online 
experience, wobi.com delivers the 
most relevant and timely business 
content on the issues that matter to 
you most.
 

Download the official app!
You can download event
materials and check the
latest agenda.

Enjoy stimulating discussion with fellow attendees and 
get up-close with the expert speakers at our favored 
breakfast and lunch sessions.

Join over 1500 senior 
executives from over 15 
countries for a truly incomparable 
networking opportunity.

Bring the most relevant insights
back to your office or share them
with your colleagues.
The Executive Summary,
a comprehensive synopsis of the
keynote presentations and special
events, is a useful reference that
you can review for years to come.

Complement your 
World Business Forum learning 

experience with WOBI’s 
additional content.

We deliver articles, videos and 
exclusive interviews pre, during and 

post-Forum.

Milan, the city of the Italian fashion  and the 
capital of the Italian business. The next Expo 
2015 location can’t wait to make you living an 
unforgettable experience.

AT THE EVENT POST-EVENT

The city

Mobile App

 

Executive 
Summaries

Multimedial 
Content

NetworkingLunch  
and Co�ee 
Break

     



Special o�er for World Business Forum Milan launch

  

  

WORLD BUSINESS FORUM
5-6 NOVEMBER 2013 – MILAN, ITALY

WBF/2MD/INGL/13

SPECIAL OFFER

VIP Experience

TICKET INCLUDES:
•  2 nights in a 4-star hotel 
    Transfer from the hotel to the event

•  Speakers notebook
•  Assistant certificate

INCLUDES:

•  Ticket delivered before the event
•  Reserved seat in numbered vip area
•  Access to VIP area
•  Private Lunch

Special Offer

For more informations and to register contact 
Bulgaria Economic Forum-o�cial representative of WBF Milan 2013 for SEE: 
tel: (+359 2) 951 57 59/ fax: (+359 2) 953 29 24

www.biforum.org | info@biforum.org

until 17 May 2013: 1,790 €
until 19 July 2013: 1,890 €
until  25 October 2013: 1,990 €

 

LIMITEDSEATS

  

Fax:(+359 2) 953 29 24 E-mail: info@biforum.org

Personal Details

Invoicing Details

Payment Method

IMPORTANT: the ticket is personalised. Any changes must be communicated within 15 days of the event date.

Mr Mrs

Name:  Surname:

Date of birth:  Education title:

Function:  Department:

Company: N. of employees:

Industry:

Telephone: Fax:

e-mail:

Address:  ZIP code:

City:  Province:  Country:

Company name:   Telephone:

Registered office address:   ZIP code:

City:  Province:  Country:

Partita IVA / Cod. Fiscale:

VAT Number/ National insurance number:

Accounting person to refer to:

Bank transfer to Bulgaria Economic Forum. Under reason for payment should be written: WBF Milan 2013 plus company's and 
attendees' names. All bank charges are borne by the participant.

ProCredit Bank (Bulgaria)
IBAN BG12 PRCB 9230 1021 2762 21 (BG)
BIC: PRCB BGSF

ProCredit Bank (Bulgaria)
IBAN BG97 PRCB 9230 1421 2762 10 (EUR)
BIC: PRCB BGSF

Date: Signature:

For more information contact Bulgaria Economic Forum-official representative of WBF Milan 2013 for SEE:

Tel: (+359 2) 951 57 59 Fax: (+359 2) 953 29 24, info@biforum.org | www.biforum.org

Cancellation & refund policy: If you request cancellation up to 45 days prior to the event (“cancellation deadline”), the refund will be processed in the same manner (i.e. credit card, 
bank transfer, etc.) that the registration payment was made, less a processing fee of ¤250 per ticket. Cancellations requested after the cancellation deadline will not be allowed and no 
refund will be granted; however, tickets may be transferred to a substitute participant. Payment due upon invoice receipt. Scheduling: We reserve the right to make any changes 
without prior notice. Privacy: your private information will be managed according to the Italian Privacy Policy(D.Lgs. 30.06.03 n. 196). The information submitted by you to us, will be 
used for registration and administrative purposes. When registering wit us, you expressly agree and authorize us to use your information to help us provide the products and services 
you have requested, and keep you informed of offers that may be of your inter-est. Additionally, you expressly agree that we may share your information both (i) with other HSM Group 
companies and (ii) with our business partners. Applicable Terms and Conditions can be found at http://it.hsmglobal.com/contenidos/condizioni.html

Co�ee break /lunch

1,790 € (paid until 17 May 2013)

1,890 € (paid until  19 July 2013)

1,990 € (paid until 25 October 2013)

2,400 € (paid after 25 October 2013)

 VIP EXPERIENCE: 500 € (in addition to the price of each individual ticket)

 500 € 


